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HistoryHistory

►► Third Generation Family owned and Third Generation Family owned and 
operated farm committed to sustaining operated farm committed to sustaining 
the local economy by employing a local the local economy by employing a local 
workforce.workforce.

►► Founded in 1948 by Richard JenningsFounded in 1948 by Richard Jennings
►► Jennings committed to Jennings committed to ““sustainabilitysustainability””

before it became en voguebefore it became en vogue
►► Environmentally friendly farm designEnvironmentally friendly farm design
►► Continued respectful use of ResourcesContinued respectful use of Resources
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Trout Burgers
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Trout Sausage
Hired R&D Chef

Trout Jerky
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Expanded Dip Line
Skin Care Products

Sally and Steve



Markets ServedMarkets Served

►► Restaurant, Catering, Restaurant, Catering, 
HotelHotel

►► Natural and Organic  Natural and Organic  
Foods Grocery StoresFoods Grocery Stores

►► Specialty Food StoresSpecialty Food Stores
►► Direct to ConsumersDirect to Consumers



Channels of DistributionChannels of Distribution

►► Delivery within a 50 mile Delivery within a 50 mile 
Radius of FarmRadius of Farm

►► Fed Ex Direct NationallyFed Ex Direct Nationally
►► Drop Ship via Fed Ex Drop Ship via Fed Ex 

Nationally and RegionallyNationally and Regionally
►► InternetInternet
►► On Farm Pick upOn Farm Pick up
►► Consumer Direct on farm Consumer Direct on farm 

and tailgate marketsand tailgate markets



Packaging ConsiderationsPackaging Considerations

►► Identifiable Logo and Identifiable Logo and 
ColorsColors

►► NC Dept of AgricultureNC Dept of Agriculture
►► Appalachian Appalachian 

Sustainable Agriculture Sustainable Agriculture 
Project (ASAP) Project (ASAP) 

►► Buy HaywoodBuy Haywood



Buy LocalBuy Local

►► 93% of 2009 Sales within 93% of 2009 Sales within 
150 mile radius150 mile radius

►► 16% increase in sales at 16% increase in sales at 
Asheville City MarketAsheville City Market

►► Positive Sales at North Positive Sales at North 
Asheville Tailgate Market Asheville Tailgate Market 

►► Restaurants supporting Restaurants supporting 
Local and Sustainable Local and Sustainable 
ProductsProducts

►► Grocery Stores supporting Grocery Stores supporting 
Local FarmsLocal Farms



AgriAgri--Tourism Tourism 

►► Catch out pond started Catch out pond started 
Summer 2009Summer 2009

►► ASAP Family Farm ASAP Family Farm 
Tour 2009Tour 2009



For More InformationFor More Information

►►http://www.sunbursttrout.comhttp://www.sunbursttrout.com
►►sally@sunbursttrout.comsally@sunbursttrout.com

►►(800)(800)--673673--30513051


